
How to inform about other museums?

Portfolios: https://madshaakansson.wordpress.com , https://claudiadragos79.wordpress.com , www.setwo.dk/projekter.html, 
http://hanshvidberg.com/portfolio/, http://www.anastasiakeller.com/sider/projekter/semester-2.html

Group:  Anastasia Keller, Mads Håkansson, Jacob 
Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

https://madshaakansson.wordpress.com/
https://claudiadragos79.wordpress.com/
http://www.setwo.dk/projekter.html
http://www.anastasiakeller.com/sider/projekter/semester-2.html


National Museum’s target groups: which one to choose? 

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 



Benefit:  Visit rate VS. Tourist statistics

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 



Benefits for the museum:

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

• Increased visit rate

• Increased sales (cafe and shop)

• Better reputation

• More firms renting facilities

• Subsidies from the state



Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

• Tourist: Danish or foreign

• Limited time of stay

• Has money to spend

• Limited access to internet

• Many alternatives

Need: Who is the customer? 

Experience-seeker



Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

Need: What the customer wants?

• Easily available information

• Nice and functional facilities

• Places to buy food and souvenirs

• Good service

• Guidance around opportunities

Good experience



Need: Customer profile

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

- 25 years old 

- from Hungary

- student at CPHBusiness, Lyngby

- part-time job in Copenhagen

- wants to find out about the Victorian Home

- would buy coffee and cake in the café and souvenirs for the family

Barbara



Approach: Customer journey

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

2 min

3 min

5 min

2 min

3 min

5 min

Total inquiry 
time:  20 min



Approach: Solutions

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

Brochures

Information
stand

Better website



Approach: Customer journey improved

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

2 min

3 min

Total inquiry 
time:  5 min

3 – 5 min



Approach: Museums by location
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Approach: Brochure for Copenhagen



Approach: Brochure for Copenhagen
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Approach: Brochure at the reception



Approach: interactive stand
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Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

Approach: interactive stand navigation
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Approach: Usertest with Barbara

Gangstertest: 

1. Website identification 0 point

2. Which page are you on? 2 points

3. Breadcrumb path 0 points

4. Which subsections can you find?  3 points

5. Local navigation 2 points

6. Search function 3 points

10 points 

(out of 18) 



Approach: Website / Brede Works/page improved



Approach: Website / Museums page improved



Competing approaches: 

It doesn’t take long before customer gets disappointed!

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

”If I have to spend more than 10 minutes to find out about more museums 
(specifically the Naval Museum), I would rather go to another one nearby.”



Competing approaches:  Alternatives in Copenhagen

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

• Other museums

• Tivoli

• Planetarium

• Boat tours

• Castles

• Theaters

• Cinemas

• Restaurants/Cafés


